Comparison of Major Data Collection Methods


		Direct/cold	Mail


	Criteria	mailing	panels	Telephone	Personal in-home	Mall intercept





	Complexity and	Not much	Not much	Substantial but	Highly flexible	Most flexible


	versatility			complex or


				lengthy scales


				difficult to use





	Quantity of data	Substantial	Substantial	Short, lasting	Greatest quantity	Limited 25 minutes


				typically between		or less


				15 and 30 minutes





	Sample control	Little	Substantial, but	Good, but nonlisted	In theory, provides	Can be problematic;


			representativeness	households can be	greatest control	sample represen�


			may be a question	a problem		tativeness may be


						questionable





	Quality of data	Better for sensitive		Positive side,	In addition, there is	In addition,


		or embarrassing		interview can	the chance of	unnatural testing


		questions; how-		clear up any	cheating	environment can


		ever, no interviewer		ambiguities,		lead to bias


		present to clarify		negative side may


		what is being		lead to socially


		asked		accepted answers





	Response rates	In general, low; as	70-80%	60-80%	Greater than 80%	As high as 80%


		low as 10%





	Speed	Several weeks;	Several weeks with	Large studies can	Faster than mail but	Large studies can be


		completion time	no follow-up	be completed in 3	typically slower	completed in a few


		will increase with	mailings, longer	to 4 weeks	than telephone	days


		follow-up mailings	with follow-up		surveys


			mailings





	Cost	Inexpensive, as low	Lowest	Not as low as mail;	Can be relatively	Less expensive than


		as $2.50 per		depends on	expensive, but	in-home, but higher


		completed		incidence rote and	considerable	than telephone;


		interview		length of	variability	again, length and


				questionnaire		incidence rate will


						determine cost





	Uses	Executive industrial,	All areas of	Particularly	Still prevalent in	Prevasive-concept


		medical, and	marketing	effective in studies	product testing	tests, name tests,


		readership studies	research;	that require	and other studies	package tests,


			particularly useful	notional samples	that require visual	copy tests


			in low-incidence		cues or product


			categories		prototypes





